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1.0
Foreword  



Skin Cancer is the most common type of cancer diagnosed in Northern Ireland and it is becoming more common, whilst the incidence of malignant melanoma has increased three fold since the 1970’s and poses a significant health threat to the people of Northern Ireland.

The Department of Health and Social Services published it’s “Strategy for the Prevention, Diagnosis and Treatment of Malignant Melanoma and other Skin Cancers in Northern Ireland “ in 1997.  (“The Strategy”).  Following a public launch in April 1998 an Implementation Group was established to take forward The Strategy.

The nature of The Strategy called for the setting up of a multi-agency Implementation Group and indeed a partnership approach was essential in order to maximise the impact of limited resources and involve the whole community.  I believe that results to date demonstrate the real benefits of such an approach, which has involved no fewer than 23 government and non-governmental organizations.

This report summarizes the action which has been taken in the past two year period to implement The Strategy.   However much still remains to be done and the Implementation Group are committed to continuing to work together on this important project.

The Ulster Cancer Foundation is pleased to have been responsible for the initial setting up of the Implementation Group and as one of the partners, to have contributed to its subsequent activities which I believe will help to make a significant impact on the problem of malignant melanoma and all skin cancers in Northern Ireland.

Mr Michael Wood

Director General (Retired July 2000)

Ulster Cancer Foundation

June 2000

2.0 Remarks from the Chair

It has been a great pleasure to meet and work with the wonderfully committed individuals involved in the multi-agency group in the implementation of The Strategy.  The Group has been in existence for two years now, working through inter-sector action and partnership to promote health and wellbeing.  The involvement of many organizations is essential to achieving The Strategy’s aim of bringing about changes of attitude, behaviour and the environment.  The multi-agency approach has also allowed us to maximise the impact of limited resources and involve the wider community.  It is significant that the achievements of the Implementation Group were made without additional resources.

We identified ambitious short, medium and long term goals and our work to date has included preparing the foundations for larger projects.  We are particularly pleased that the Department funded a baseline study of the population’s views on “Care in the Sun” and their behaviour in the sun, the results of which are available and will be published in 2001.  The Implementation group is committed to working together and will evaluate the progress against objectives in another two years.

Dr Anna Gavin

Chairperson

Melanoma Strategy Implementation Group

November 2000

3.0
Regional Implementation Group

The establishment of a multi-agency implementation group was announced at the launch, in April 1998, of the Department of Health and Social Services Strategy for the prevention, diagnosis and treatment of malignant melanoma and other skin cancers in N. Ireland.  (Ref: A Strategy for the prevention, diagnosis and treatment of malignant melanoma and other skin cancers in Northern Ireland.  DHSS 1997)

The group’s first meeting took place on 15 September 1998 and the membership is enclosed in Appendix 1.  To date the group has met 12 times.  They have agreed the following aim and objectives 

AIM

To reduce the number of cases and deaths from malignant melanoma and other skin cancers in Northern Ireland by facilitating the implementation of the Department of Health and Social Services Melanoma Strategy and providing a focus for action.

OBJECTIVES

1.
To increase awareness about care in the sun (and other ultraviolet exposure), especially to those at increased risk, (i.e. those who spend time out of doors for sport, leisure or work and the young in whom sunburn can cause melanoma in later life).

2.
To encourage early detection of skin cancers by raising awareness among the public and professionals.

3.
To encourage treatment according to the agreed guidelines.

4.
To network, sharing information on models of good practice while facilitating multi-agency co-operation on care in the sun initiatives.

5.
To facilitate co-ordination of awareness raising activities and so reduce duplication while maximising the use of resources.

6.
To lobby for environmental change, for example, provision of shade, availability of cheaper sunscreens, use of protective clothing.

7.
To encourage policy development and implementation in a range of organisations and settings.

8.
To identify areas for research and audit and encourage evaluation of materials and activities.

9.
To provide feedback to DHSS on the implementation of the strategy.

It was agreed that the aim and objectives, which were derived from the regional Strategy and relate to the actions recommended for each of its main sections i.e.

-  Primary Prevention – Education

-  Secondary Prevention – Early Detection

-  Treatment

-  Research and Audit

will be reviewed annually.  

It is significant to note that the development of this report, which will be forwarded to the DHSS&PS and in addition will be widely circulated,  fulfils objective 9 above.

4.0
Targets

Early in the meetings of the Implementation Group, key target populations and proposed actions were identified, with time-scales and resource requirements.  The groups identified were office workers, holiday makers, youth, men, primary school children, pre-school / play group children and outdoor workers. Occupational health departments, travel agents, trade unions and  pharmacists were identified to facilitate this work.  More detail on these groups can be found in Appendix 2.  

Targets were classified into early, medium and long-term targets as the following table illustrates.

Malignant Melanoma Strategy Implementation Group Targets

	Target
	Progress

	Articles in target journals
· NIPSA news

· Broadcast road service in house

· Construction Employee Federation news-sheet

· Parent news

· Childcare NI

· Farming Journals

Rraise at Conferences etc
· NIPPA

· Website to HS press release

Ccheaper sunscreens
· Use articles to get ground swell of opinion for cheaper sunscreens

Rrationalise materials available

Aadvice to travellers
V via leaflets etc.

   Widen membership of committees
· Get ‘youth’ sector representative on Committee

· Seek schools inspector as member of group

S   Schools Guidelines
Letter regarding sports days UCF Circulate Care in Sun guidelines to all schools
	all completed/ongoing for 2001

Ongoing

completed

ongoing

Completed (See report from Resources sub-group)

 progressing - attempts made

 as above

completed




Medium (2000) Targets
	Target
	Progress

	   Raise awareness
· Strategy to Assembly members

· Information in staff training programmes

· Resource pack for nursing staff

· Road services industrial training programme.  Enhance use of websites

· Messages - beer mats

Lobby for cheaper sunscreens
· Pharmacies give advice regarding care in sun

Information to holiday makers/outdoor workers
· Leaflet available for distribution with travel tickets

· Local information to NITB 

· Explore availability communication for outdoor recreation - golf clubs - golf pros to sell sunscreen

· Stand at Balmoral and/or other shows 

Schools and youth

· Articles in relevant youth magazines

· Touring Percy Piglet resource

· Input to school’s Inspectors training day

· Article in Teachers’ Union magazines 


	completed

Ongoing

Completed

Progressing

To be initiated

Ongoing

completed/ongoing

ongoing

to be initiated

progressing -see individual H&SS Board reports

completed/ongoing

pilot undertaken

to be initiated

to be initiated




Long Term Targets

	Target
	Progress

	Sunbeds

· Removal of sunbeds in councils

· Action letters to councils

Training
· Amend syllabus eg NIPPA, NICMA, NSPCC

· Teachers - UCF Medical students

· Pharmacy training

Weather Forecasters

· TV/Radio information appropriate to weather

Awareness raising
· Endorsements of messages from sporting heroes

· Messages via gyms

· Liaise with Sports Council to link Care in Sun with sports events

· Training youth leaders regarding Care in Sun messages

· Produce training resources

· Enhance shade

School guidelines

· Monitor implementation of school guidelines in schools


	Progressing

completed

To be initiated

completed

completed

some work undertaken

to be initiated

to be initiated

progressing

to be initiated

completed, student teachers/teachers/ nurses

to be initiated


5.0
Resources Project 

The Implementation Group recognized that there was a need to examine the current resources available to promote the Care in the Sun messages.  It was agreed that a sub-group  ( See membership Appendix 3)  be established to :-

· Assess current materials

· Identify areas of overlap

· Identify gaps

· Make recommendations, particularly for the provision of resources for key target groups i.e.

i)   
children, schools and parents

ii)  
outdoor workers and men

iii)  the general public and holiday makers

These target groups reflect those identified earlier in 4.0  Targets.

A full report outlining the findings of the sub-group in relation to these areas is contained in Appendix 3.  The overall findings included :-

· There is a large amount of material available of varying quality

· Some resources are very specific (to target groups) while others are more general

· A gap was identified in the availability of resources suitable for young people and teenagers and also outdoor workers, including farmers.

· Resource material is not necessarily expensive

The sub-group also made the following recommendations to the main Group :-

1. 
Agreed leaflets / resources are used in order to ensure that Care in the Sun messages are provided to people in the most appropriate way. (The sub-group recommended the use of certain leaflets)


2. 
A new logo should be developed to use on all Care in the Sun materials.

6.0
Networking

Undoubtedly, the advantages of the multi-agency regional group approach to addressing this significant health issue facilitated  information sharing, inspiration giving and the initiation  and development of new networks.  In addition, the achievement of tangible results gave encouragement to all in the Group.  Highlights of these achievements are summarized below and also detailed in Appendix  4.

The Implementation Group are also aware of several Trust related groups who are working on ‘Care in the Sun’ initiatives.  We are already exploring opportunities for enhanced communication and collaboration.  (objectives 4, 5)

Reports are routinely sent to the UK Skin Cancer Working Group.  (objective 4)

7.0
Significant Achievements 


7.1  Awareness Raising

This was achieved using new networks, e.g. trade unions, farmers’ organisations and continued enhanced efforts in traditional areas, such as schools, pharmacies health and social services.

a) Contact with UTV and BBC weather stations to raise awareness of having information about ‘care in the sun’ in their news bulletins.  (objective 1)

b)  Inclusion of a major article in the N. Ireland Public Service Alliance (NIPSA) newspaper which is circulated to 35,000 members – see Appendix 5.

c) Press release and radio interview from Ulster Farmers’ Union – see Appendix 6.  (objectives 1, 2)

d)  Award winning puppet road shows for young children in several 
 Boards (objective 1)

e) Use of websites.  Dermatology, N Ireland Cancer Registry, Ulster Cancer Foundation, Health and Safety Executive NI (proposed) (objectives 1, 2, 4).  Article published – see Appendix 7.

f)   Health and Safety Executive.  Press release and promotion of “Keep
 YourTop On” leaflet.  See Appendix 8 (objective 4).

g)  Inclusion of “Care in the Sun” on undergraduate and postgraduate nursing, medical and teacher training curricula.  (objectives 1, 2, 3)

h)  Maximum use was taken of opportunities to promote ‘Care in the Sun’ messages through various media at a regional and local levels.  The messages were brought to the public through organised health fairs and at high profile public events such as Eglantine Air show.  (objective 1)

i)  Use of the guidance produced by the Health and Safety Executive on use of sun-beds in which risks to both employees and users are considered.

j) Advice to students regarding “Care in the Sun” when travelling.

k) Inclusion of “Care in the Sun” messages in general health campaign for the NI Construction Industry 2000.

7.2 Lobbying

Lobbying was identified as an important tool in achieving the long-term aims of changing the environment. 

a)  Sending copies of the strategy and raising awareness with members of the N. Ireland Assembly Health spokesperson.  (objectives 1, 2, 6)

b)  Raising awareness with members of District Councils about sun-beds and lobbying for their removal.  (objective 6)

c) Early work with pharmacists on lobbying for cheaper sunscreens.  
     (objective 6)

d) Bids have been submitted to new opportunities fund and the business sector to promote the natural shade in the school environment.  (objective 6)

e) Reminding schools of Department of Education guidelines and encouraging their use.

7.3 Materials

a) A major part of work involved an evaluation of materials available and currently used in N. Ireland for ‘care in the sun’ with recommendations for continuation of some leaflets and the identification of areas where new leaflets were required.  (see earlier page – objectives 5, 8)

b) Distribution of over 5,000 information leaflets for distribution to holiday travellers.  (objectives 1, 4)

c) Materials specifically targeted for clients with learning disability and those at risk from winter sun.  (objectives 1, 2, 7)

d) Keep your top on leaflet.  (objectives 1, 2, 7) -  See Appendix 8.

e)  A general, up to date, fact sheet on skin cancer and malignant melanoma was provided to all members to facilitate their work in implementation of the strategies.  This was forwarded to postgraduate medical course organisers for distribution to all registrars in Northern Ireland.  This ensured all organisations had access to local up-to-date incidence and mortality data. – see Appendix  9  (objectives 1, 2)

7.4
Evaluation/Research and Audit

a) Inclusion for the first time of questions regarding ‘care in the sun’ in the N. Ireland Omnibus Survey – May/June 2000.  (1200 respondents).  See Appendix 10 (objective 8)  Results available, report due 2001.

b) A detailed study comparing the pattern of melanomas diagnosed in the mid 1980s and mid 1990s is underway based in the N. Ireland Cancer Registry and part funded by the Ulster Cancer Foundation.  This should provide new information about the rising levels of disease here.  (objective 8).

c) The Cancer Registry continues to collect detailed information on malignant melanoma and other skin cancers and report this widely.  Data are available on the Registry’s web page at www.qub.ac.uk/nicr/intro.htm  (objectives 1, 8)

d) An audit of process of care for patients with melanoma is ongoing among the Dermatologists.  (objective 3, 8)

7.5 Early Detection and Treatment

Liaison continues with the N. Ireland Malignant Melanoma Study Group, a group of health professionals.  See Appendix 11 for membership.  This group encourages practice according to evidence based guidelines and promotes research and audit into malignant melanoma.  Guidelines revised since their inclusion in the melanoma strategy will soon be available.  (objectives 2, 3)

7.6 Additional Information

Details of work undertaken by specific  organisations are highlighted in Appendices 12 (Ulster Cancer Foundation)  13  (NIPPA), 14 (District Councils) and 15 (Community Pharmacists).  See Appendix 4 for Health Service related activities.

8.0 Way Forward

The Implementation Group will continue to work together to identify new medium and long term targets and to address the aim and objectives of The Strategy.

9.0 Recommendations

i) An identified budget to further the implementation of The Strategy is required, particularly to develop and produce leaflets and materials for identified target groups A full time designated project worker is also required to co-ordinate, motivate and facilitate programmes and initiatives on behalf of the Implementation Group.

ii) There should be on-going research into population, knowledge, attitudes and behaviour in relation to Care in the Sun possibly via the NI Omnibus Surveys.

iii)
On-going monitoring of disease outcomes including stage of presentation, treatment pathways and survival must be assured.

APPENDIX  1

Membership of Regional Implementation Group

Dr Anna Gavin


NI Cancer Registry  (Chair)

Dr Margaret Boyle


DHSS& PS

Dr Maureen Crawford
NI Council for Postgraduate Medical & Dental Education

Dr Olivia Dolan


Dermatology Department RVH

Mr Tony Doran


Construction Employers’ Federation

Mrs Sharon Henry
Eastern Health & Social Services Board

Mr Alasdair MacLaughlin

Ulster Farmers’ Union

Mrs Olive Brown


Sports Council for NI

Dr Margaret Cupples

Department of General Practice QUB

Mrs Lyn Donnelly
Southern Health & Social Services Board

Mr Willie Francey


Belfast City Council


Mr Wilson Lambe
Construction Employers Federation Ltd

Mr Terry Maguire
NI Centre for Postgraduate Pharmaceutical Education

Mr Ciaran McAleenan

Roads Service Health & Safety Policy

Mrs Eileen McFarline

NIPSA

Mrs Mary Murphy
McNeill Rigby Travel representing ABTA(NI)

Dr Delia Skan
Employment Medical Advisory Service

Mr Michael Wood


Ulster Cancer Foundation

Mr Gerry McElwee


Ulster Cancer Foundation

Mrs Doreen McKenzie

ABTA (NI)

Dr Tracey Owen
Northern Health & Social Services Board

Mrs Barbara Semple
North Eastern Education &Library Board

Ms Arlene Spiers


Ulster Cancer Foundation

Mr Mark McBride


WH&SSB

Ex Members

Ms Sonia Longridge


NIPPA

Dr Miriam McCarthy


DHSS

Ms Frances McReynolds

WH&SSB

Ms Aishlinn Drummond

Pharmacy

Minutes Circulated to

Dr Brian Gaffney
The Health Promotion Agency for NI

APPENDIX  2

Target Groups  within Strategy -  Areas for Action

1.
Office Workers
WHO:


Office workers




Family members




Occupational Health




Travel Agents




Trade Unions




Pharmacists

WHAT:

Dissemination of the “Care in the Sun” messages




-  Seek shade




-  Avoid sun, 11.00am - 3.00pm




-  Protective clothing




-  Use of sunscreens




-  Avoidance of sunbeds




-  Enjoy outdoors

-  Emphasis on early detection (50% die within 5 
    years)




-  Melanoma affects younger people




-  There is no such thing as a safe tan

HOW:

-  Encourage government departments, agencies,
    and employers to incorporate high quality ‘care 
    in the sun’ information into their staff 
    programmes.

-  Promote the use of sunscreens and lobby for a 
    pricing policy to reduce their cost.

-  Encourage the delivery of ‘care in the sun’    
   message by pharmacists at point of sale.

-  Encourage relevant organisations to eliminate
   the use of tanning equipment.

-  Target office workers with health promotion  
   messages on “Care in the sun”.

-  Use existing resources, e.g. Ulster Cancer 
   Foundation ‘Care in the sun’ leaflets.

-  Encourage the development of new resources if required.

-  Ensure easy access of information and 
   resources.

-  Lobby DHSS to provide TV and radio adverts 
   during spring and early summer.

-  Target leisure, tourist and travel agents to

   promote good ‘care in the sun’  behaviour   
   among its clients.

-  Ensure all health professionals provide advice 
   and act as a source of referral to general   
   practice for those with potential early signs of  
   skin cancer.



         -  Articles in workplace magazines.



         -  Articles in Trade Union newsletters.




-  Articles in newspapers, magazines and holiday 




    
brochures.




-  Good interagency collaboration.

WHEN:
-  April onwards to target those going abroad on
   holidays.




-  Throughout the year.

NEEDS:
-  Co-operation of government departments, a 
   wide range of organisations and employers.




-  Media interest.




-  Funding for province wide education campaign.

-  Consideration and encouragement of 
   innovative health promotion initiatives (a 
   competition among health promotion 
   personnel).

-  Wide distribution of information - perhaps 
   similar to “Information on Drugs for Parents” or 
    “Folic Acid Newsletter for Mothers”.

Target Group: Pre School children

Short Term

Who:
Pre-school children via parents and childcare organisations e.g. NiPPA, NICMA

What:
Raise awareness of care in the sun messages

How:
Promotion of high factor sunscreens

Promotion of use of shade

Information stand and literature at NiPPA conference and AGM - June 1999


Articles in various publications including Parent News and Childcare Northern Ireland

Preparation of Care in the Sun Facts Sheet for distribution to parents through NiPPA

Awareness training for health professionals and key personnel from voluntary/childcare organisations

Pre-school puppet show

When:
Ongoing - particularly April - September

Throughout the year

Resources:
Production and distribution of Care in the Sun Facts Sheet

Production of display material for conferences and other events

Co-operation of NiPPA, NICMA and media

Training material for health professionals

Co-operation of Provider Support Unit

Training and payment of puppeteers

Reprinting of "Misadventures of Percy Piglet" book

Medium Term

(1)

What:
Production of care in the sun resources for children

How:
Percy Pig/Dora Duck puppet show


Jigsaws/posters


Artist in the community project

When:
Direct work with young children during summer months but preparation ongoing

Resources:
Funding/sponsorship


Support and co-operation with childcare organisations, H&SSB

Evaluation use of each medium

(2)

What:
Ongoing awareness raising of messages and training for key personnel including childcare workers

How:
Appointment of Project Worker

Inclusion of sun care policy in registration of day care facilities

Training sessions for early years group leaders and child minders

Development of resource pack for Early Years sector

When:
As soon as possible

Resources:
Salary and office accommodation and support


Resource development


Funding for training

Awareness Raising
Resources were purchased and distributed through the Communication, Resources and Information Service (CRIS).  This included exhibitions throughout the community and Hospital Trust in EHSSB for staff and general public.

*  The puppet show received an NHS 50th anniversary award - the prize money was used to fund summer roadshow.  This included shows at Belfast International Airport and Belfast City Council summer schemes.

Work is ongoing with Northern Ireland Pre-school Playgroup Association.  Through their networks, information and leaflets were circulated to parents.

NMcCrea/Henry/Suncare/Reports/Targetgr

3.
Primary School Children

WHO:


Primary school children.  Directly and via:



Teachers.



Classroom assistants/school nurses.



Parents.

WHAT:

Dissemination of messages ‘It’s OK to be pale’.



-  Increased personal shade with clothing.



-  Seeking shade.



-  Avoiding sun between 11.00am and 3.00pm.



-  The use of sunscreens.

HOW:


-  Use of existing teaching resources.



-  Articles in Teacher Unions’ magazines.

-  Articles in Parents Newspaper.

-  Articles in newspapers aimed at children, e.g.
              Press Gang.

-  Ulster Cancer Foundation reminder letter to 

   teachers at start of summer term on issue + 
   themes + resources + ideas.



-  School radio/TV programmes to cover issue.



-  Mobile display at teachers centres/libraries.



-  Liaison with Sports Council.




-  Work on seeking shade ‘Trees are Cool’.

WHEN:
-   Direct work with children in summer term but 
     training, preparation etc. ongoing.

NEED:
-  Funding, sponsorship in kind for trees and 
   comics of trees ‘r’ cool.



-  Funding to re-supply schools with free ‘Get 
                         Sunwise’ packs.

·  Co-operation of media.

-  Co-operation of           

    DEBI., EELB.,RTU.,HSSBS.,Sports Council.

-   Train teachers in importance of the issues and skills and resources to address them.

-
Publicise positive evaluation of previous 
resources.

-   
Access use of existing resources and need for new materials.

4.
Men

	Target Group
	Men

	

	Message
	1. Avoid exposure to sun,

2. Limit exposure where it can’t be avoided,

3. Protect against exposure (clothing, sunscreen),

4. Check regularly for signs of skin defects, and

5. Report any unusual signs.

Some Prevention/ Early detection Slogans

· Where’s your hat? 

· Hot weather, hat weather.

· Its O.K to cover up!

· What’s wrong with my natural colour?

· What spot? Oh, that spot. – Check it out!



	

	Medium
	· Beer mats and posters (Brewery sponsorship???),

· Information notices,

· Short and snappy seminars,

· Endorsements;

i. Sporting heroes (e.g. Rugby/ football etc. stars)

ii. TV heroes (e.g. Alan Titchmarsh/ Charlie   

         Dimmock, Jimmy Naill)

iii. Newspaper sponsored campaign (e.g. care in 
     “SUN”)




	

	Promote at
	· Sports events,

· Sports associations/ club houses,

· Pubs and clubs,

· Bookies (Slogan - “Are you a betting man?”),

· Gymnasiums,

· Well men clinics,

· Workplace.




	

	When
	On-going


5.
Youth
Who:

Youth aged 19 – 25 years

What:

Dissemination of messages :
Personal protection 

· Care in the Sun

· Availability of high factor sunscreen

· Increased use of shade

· Awareness of melanoma and its dangers

· Early detection and prompt referral via GP

How:

Provide relevant information in the appropriate places

Advertisement campaign to boast interest and raise the profile

Information from Health agencies and industries – how 

to obtain these

Articles / Newsletters / Advertisements

When:
Pre summer

Need:

Consistent message (holiday maker)

6.
Outdoor Workers
Who:

Outdoor Workers : 

-    Farmers

· Building trade

· Fisheries

· Sport  :  
Golfers

Fishermen

Hill Walkers

Boaters

What:
Dissemination of messages :  Care in the Sun






     Early detection and 
            



     prompt referral via GP

How:

Articles in newsletters / journals



Via clubs



Display stands



Information at conferences , meetings etc



Targeted radio / television slots



Incorporated into health fairs / days

When:
On-going

Need:

Messages



List of opportunities



Contact with media



Spokespeople from Group

7.
Holiday Makers
Who:

Holiday makers

What :
Dissemination of messages  

· Care in the Sun

· Early detection and prompt referral via GP

· Increased availability of high factor sunscreens

· Increased use of shade

How:

Articles in newsletters / journals



Information in travel Agents



Information at Ports and Airports



Radio and television slots – Holiday Programmes



N Ireland Tourist Board

Proposed information in N Ireland e.g. beaches, 
marinas

When :
Pre – summer



Skiing season and winter breaks

Need:

Messages



List of opportunities



Contact with media



Spokespeople

Appendix  3

Resources Sub-Group

1.  Membership  :
Dr Tracy Owen  NH&SSB




Mr Mark McBride   WH&SSB




Mr Gerry McElwee   Ulster Cancer Foundation

Ms Barbara Semple   NEELB
Ms Aishlinn Drummond  QUB  Pharmacy Department

Summary of work carried out by the Resources Subgroup

1. Background

One of the priority areas for action identified by the Northern Ireland Melanoma Strategy is for primary prevention by education. In order to meet the objectives of this aim, it was recognised by the Implementation Group at an early stage that the numerous resources on sun care awareness which are currently available within Northern Ireland should be reviewed.  It was essential to assess to what extent these resources met the key health promotion messages highlighted in the strategy and to establish if there were any gaps in available information or a need for additional material to be published.

As a result, a resources subgroup was formed, comprising representatives from Public Health Medicine, the Ulster Cancer Foundation, Education, Health Promotion and the School of Pharmacy. The remit of the subgroup was to:

· Identify currently available resources (i.e. leaflets/posters/teaching aids etc);

· Assess resources for content and suitability for their target group;

· Identify any gaps in the availability of material;

· Make recommendations to the Implementation Group.

2. Method

All members of the Implementation Group were asked to submit resources to the subgroup. A standard proforma (attached) was developed and agreed with an emphasis on the inclusion of the health promotion messages highlighted in the strategy

Members of the subgroup assessed each resource using the agreed proforma. Each was then categorised according to the target population group it was aimed at and the suitability of the material for use with that target group. In a number of cases, several members of the subgroup assessed the same resource, ensuring that a uniform approach was taken.

Summary tables were produced, with recommendations made as to the most suitable resources for use with each of the target groups.

3. Findings

3.1. It was evident that there is a large amount of material available relating to sun care awareness however these are of varying quality. 

3.2. Some resources are very specific to particular target groups (e.g. outdoor workers), but the majority are more general and applicable to everyone.

3.3. A gap was identified in the availability of suitable material for young people. Although the same health promotion messages apply to young people, many of the resources produced for the general population would not be attractive to this group.

3.4. Resource material is not necessarily expensive (e.g. some very good material is produced by Sanofi and it is free).

4. Recommendations

4.1. As there is such a wide variety of material available, the subgroup was concerned that varying messages and logos could lead to confusion amongst consumers. It was recommended that, as far as possible, the leaflets and other resources recommended by the subgroup should be used (attached).

4.2. The lack of suitable resources for use with young people should be addressed.

4.3. The subgroup expressed the opinion that in order to have the maximum health promotion impact, ideally a new logo should be developed which could be used universally on leaflets, posters and all supporting resources (e.g. beer mats, hats, T-shirts). The same logo could be used across all target groups, however, the approach and type of resource would differ appropriately for each group. It was recognised that such a venture would require significant funding and the Implementation Group does not itself have any financial resources. This recommendation, however, should be kept in mind in the event of funding becoming available to the group in the future.

5. Actions to date

5.1. The above findings and recommendations were presented to the members of the Implementation Group. It was agreed that the recommended leaflets and other resources should be used where possible and that those who are responsible for purchasing such material should be made aware of the recommendations. This was to be taken forward by all members of the Implementation Group within their respective organisations.

5.2. It was recognised that there was a need to try to influence the messages incorporated into leaflets and other resources produced by publishers. Each of the identified publishers was subsequently contacted and informed about the work of the subgroup. The six key primary and seven key secondary prevention messages were included and publishers were encouraged to take these into account when producing future material. The gap in the material available for young people was also highlighted to publishers. 

Summary tables were produced, with recommendations made as to the most suitable resources for use with each of the target groups. (see below)

Care in the Sun Resource Material

Target Groups:
children / schools / parents

	Title
	Publisher
	Price
	Description
	Number of primary prevention issues covered (max=6)
	Number of secondary prevention issues covered (max=7)
	Target groups
	Suitability

	Get sunwise
	UCF/HPANI
	£8.50
	education pack
	4
	0
	primary school (9-12yrs)

teachers
	very suitable



	Safe for life
	UCF
	£2.30
	teaching aid
	4
	0
	primary school

teachers


	very suitable

	Sam’s team are safe in the sun - are you?
	Sanofi
	free
	poster
	4
	0
	pre-school & primary children


	very suitable

	Sun Know How
	Health Education Authority
	free
	Catalogue of resources (eg hats, swimwear)
	2
	0
	schools, parents
	suitable

	Protecting children’s skin from the sun


	Imperial cancer research fund
	free
	fact sheet
	4
	0
	parents

teachers
	suitable

	I love the sun and I protect my skin
	Europe against cancer
	
	poster
	1
	0
	pre-school & primary children, parents
	average


Care in the Sun Resource Material

Target Groups:
outdoor workers / men

	Title
	Publisher
	Price
	Description
	Number of primary prevention issues covered (max=6)
	Number of secondary prevention issues covered (max=7)
	Target groups
	Suitability

	Keep your top on
	HSE
	
	leaflet
	4
	4
	outdoor workers
	very suitable



	Caught red headed
	Sanofi
	free
	poster
	4
	0
	outdoor workers

men


	very suitable

	Fried bloke break
	Sanofi
	free
	poster
	2
	0
	outdoor workers
	very suitable



	Sunshine and skin cancer
	UK skin cancer prevention working group
	
	leaflet
	4
	0
	outdoor workers


	average

	Are you safe in the sun?
	Sanofi
	free
	leaflet
	4
	1
	outdoor workers

men


	average

	Skin cancer - protect and survive
	CRC
	
	leaflet
	5
	7
	outdoor workers

holiday makers
	average


Care in the Sun Resource Material

Target Groups:
general public / holiday makers

	Title
	Publisher
	Price
	Description
	Number of primary prevention issues covered (max=6)
	Number of secondary prevention issues covered (max=7)
	Target groups
	Suitability

	Be a mole watcher ...for life


	CRC
	£10/100
	leaflet
	5
	7
	general public
	very suitable

	Skin care in the sun
	UCF
	No recent print runs


	leaflet
	4
	7
	holiday makers
	very suitable

	Cover up campaign
	CRC
	
	leaflet
	5
	2
	holiday makers

parents 


	suitable

	How sunwise are you?
	Westcare Business Services & Foyle HSS Trust
	free
	leaflet
	5
	0
	holiday makers
	slightly suitable

	Skin cancer - protect and survive
	CRC
	
	leaflet
	5
	7
	outdoor workers

holiday makers
	average


Appendix   4

Summaries of some of the achievements of HPSS Areas to date  

A) Southern Health & Social Services Board 

i) Craigavon & Banbridge Community HSS Trust

ii) Newry & Mourne HSS Trust

iii) Armagh & Dungannon HSS Trust

B) Northern Health & Social Service Board

C) Eastern Health & Social services Board

D) Western Health & Social Services Board

A:  SOUTHERN HEALTH AND SOCIAL SERVICES BOARD 
      AREA

i) Craigavon and Banbridge Community Trust

A puppet performance focusing on Care in the Sun was made available to CBCHSST on the 11 June 1999.  The puppet performance toured the following schools in the area:

· TANNAGHMORE PRIMARY SCHOOL

· CARRICK PRIMARY SCHOOL

· KINGSPARK PRIMARY SCHOOL

The puppet performance, featuring Dora Duck and Percy Pig, was an entertaining way of promoting the Care in the Sun message.  The performance was followed by a poem about the characters that the children recited with actions to reinforce the Care in the Sun message.  Worksheets were also left for use in the classroom to follow up the activity.

The puppet performances were met with an enthusiastic response from the children and teachers.  The teachers were very positive about the presentation, considering the puppet show to be effective as a method of communicating the message.  They also commented on the value of the poem for reinforcing the Care in the Sun message.

The Health Education Authority ‘Sun Know How’ Campaign packs were supplied to School Health Nurses and Health Visiting Teams.  The pack included a range of photocopiable worksheets and fact sheets to raise awareness of skin cancer and how to protect the skin.

The Health Education Authority pack, ‘Exposure’ targeted at key stages 3 and 4 was also made available to School Health Nurses and health visitors.

The H.E.A. ‘Care in the Sun’ posters, and ‘Look After your Skin’ posters and fliers were supplied to practice nurses at general practices across the CBCHSST area.  The Look after Your Skin posters and fliers were also supplied to all community centres in the area.

Travel Tags with Care in the Sun information were distribution through Travel Agents and Practice Nurses.  Learning disability staff were also supplied with care in the resources and travel tags for use with their clients preparing to go on holiday.

ii)
NEWRY/MOURNE HSST

a)
Care in the Sun Puppet Show

The Care in the Sun Puppet Show facilitated by the Eastern Health and Social Services Board was taken to Windsor Hill Primary School at which 49 Primary 2 and Primary 3 pupils attended and to St Peter’s Primary School, Cloughreagh were 58 Primary 3 pupils attended.  This took place on Thursday 27 May 1999 and the Health Promotion Department from Newry and Mourne Trust facilitated the placing of this event in the Primary Schools via the local contacts.  The event was extremely well received by both pupils and teachers, and the teachers did not view this as a one-off item but rather as the start of the work which they were going to continue on with through the rest of the month of May and June prior to the summer months.  It was the teacher’s intentions that they would address the use of sun-blocks and sun-hats and clothing as a matter of priority for the children regardless of whether they were going abroad or staying at home during the summer months.

b) Sun Awareness Week

Again we facilitated this event throughout the Newry and Mourne area and it was very interesting to find that this year we had specific requests coming in from various Chemists and Pharmacies throughout the Newry and Mourne area specifically asking for support materials in terms of posters and leaflets.  From our conversations with these professionals it appears that they wanted to use “Care in the Sun” as an opportunity to be able to highlight the pharmaceutical materials which they would have available in their retail outlets.  Whilst this may not be the most ethically sound method of promoting health and it does however illustrate that at least these front line professionals who are having contact with the public directly are beginning to show a marked increase in how they can get the message of Health Promotion across.

c) Health and Social Services Facilities

As part of our work with “Care in the Sun” all our facilities were supplied with materials which they put up to highlight the main messages that were coming through with “Care in the Sun” week.  However after having discussions with our staff it now appears that they did not simply just use these for the week but rather kept the materials up.  In some cases staff rotated the different materials that they had available to them during the summer months as they felt that possibly the weather they had during “Summer Awareness Week” was not conducive to people accepting the messages they were trying to give.

d) Winter Sun

Also as part of our work with “Care in the Sun” it was decided that this year Newry and Mourne Trust would target “Winter Sun” in an attempt to raise public awareness with regard to this topic.  To this end material was obtained from Sunofi who are the main suppliers of this material.  We then took the opportunity prior to December to disseminate this information to all the travel agents in the Newry and Mourne area along with an explanatory letter.  We requested that they would enclose this material along with tickets when people would be calling in to collect their papers for heading off on holidays.  To date we have received no direct contact from the travel agents but we are hoping that this will be the first step towards us establish a dissemination network with this important group with regard to this topic

iii)
ARMAGH AND DUNGANNON HSST

a) Schools

1.1 Puppet Show
The Percy Piglet and Dora Duck Puppet Show, co-ordinated by Southern Area Health Promotion was presented to Key Stage 1 pupils in four local primary schools, June 1999, namely.

· Moy Regional Primary School

· St John’s Primary School, Moy

· Benburb Primary School

· Our Ladies Primary School, Tullysaran

This show provided an excellent forum for raising awareness of key messages on skin protection and safe sun in an attraction and entertaining format.

1.2 Teaching Resource
The Health Education Authority “Sun Know How” packs were purchased and sent to local primary schools as the teaching resource for key stage 2.  Photocopies of the resource sheets and fact files are enclosed.

b) Activate

Armagh and Dungannon Trust trained  twelve new Activate Tutors in June 1999.  Under the Health Topics module one session was dedicated to skin cancer with Tutors resourced on key information on:-

· Facts on skin cancer

· Methods of protection

· Protecting children

· Sun-cream information

· Sun-bed use

It is anticipated that tutors will include skin cancer as a topic in future training programmes.

c) Awareness Raising

The Trust purchased resources to raise awareness of Care in the Sun issues in key Health Service and Community localities.  These included exhibition stands in:-

· St Luke’s Hospital, Armagh

· South Tyrone Hospital, Dungannon

· Armagh & Dungannon Trust Headquarters, Gosford Place

· SHSSB, Tower Hill

· Armagh Community Hospital

· Armagh Health Centre

· Dungannon Health Clinic

B:  Northern Health & Social Services Board area

Objective:  To increase awareness about care in the sun (and other ultraviolet exposure), especially to those at increased risk, (ie those who spend time out of doors for sport, leisure or work and the young in whom sunburn can cause melanoma in later life).

· Continued joint working with the North Eastern Education and Library Board through a Health Promotion Officer who works specifically with schools and young people.

· Provision of care in the sun resources – circulated annually to appropriate bodies including estate services, District Councils, large building contractors and occupational health nurses within large organisations.

· Inclusion of care in the sun messages and resources in the Health Channel, a video service in GP practice and Health Centre waiting rooms throughout the Board’s area. Approximately 40 practices have this facility and care in the sun is used at appropriate times of the year. There is the potential for this service to be rolled out to include hospitals and dental practices. This initiative is ongoing but care in the sun messages will continue to be used in response to the Regional Strategy.

Objective:  To encourage early detection of skin cancers by raising awareness among the public and professionals

· Sharing of information with providers and primary care health promotion facilitators as to the recommendations on resources produced by the Regional Strategy Implementation Group.

Objective:  To encourage treatment according to the agreed guidelines

· A regional sub-group is currently being formed to look 
at the management of skin cancers as part of the Regional Cancer Strategy. The recommendations of the sub-group will be addressed by the Board within the current structure of the Cancer Commissioning Group.

Objective:  To network, sharing information on models of good practice while facilitating multi-agency co-operation on care in the sun initiatives

· There is continued provider involvement with Regional Care    

     in the Sun Group and the Board has supported their recent 
     submission of a project proposal to the New Opportunities 
     Fund for ‘A sun awareness programme for children’. This is a 
     multi-agency project involving the Health and Social Services 
     Boards, the Ulster Cancer Foundation, Education and 
     Library Boards and Queen’s University.

Objective:  To facilitate co-ordination of awareness raising activities and so reduce duplication while maximising the use of resources

· The need to form a local implementation group is currently being considered. The role of this group would be to share ideas on care in the sun initiatives and ensure that there is co-ordination of activities across the Board’s area between Trusts. This is a response to the Regional Strategy Implementation Group.

Objective:  To encourage policy development and implementation in a range of organisations and settings

· Reference to the strategy has been included in the Board’s Service and Financial Framework Document, a statement of commissioning intent 2001/2002-2002/2003. Implementation of the strategy is noted as a priority area within health promotion and the Board will work with providers and other agencies as appropriate.

· We have raised awareness of care in the sun issues with the Area Early Years Committee who endorse the need to develop care in the sun policies for the range of early years providers which would include child-minders, day nurseries, playgroups, creches and parent and toddler groups. It is intended that this issue will be explored further by the local strategy implementation group and taken forward through the Health Visitors attached to the Early Years Teams within the Trusts. This is a direct response to the work of the Regional Strategy Implementation Group.

Objective:  To identify areas for research and audit and encourage evaluation of materials and activities

· The Board included care in the sun in their recommendations to the DHSS for topics for inclusion in the proposed Northern Ireland Health and Wellbeing Survey for 2001. The Board submission highlighted that this issue met all of the criteria and gave it a high priority for inclusion. This is a direct response to the work of the Regional Strategy Implementation Group.


C.  Eastern Health & Social Services Board area
Melanoma Strategy Implementation

Staff training programme
A number of priority target groups were identified for training, these were:

· District Nurses

· Treatment Room Nurses

· Health Visitors

· School Nurses

· Acute Nursing Staff

· Nursing Auxiliaries

The programme was planned in association with teaching staff from the Provider Support Unit included:

· Background to development of strategy

· Epidemiology of skin cancer

· Melanoma primary prevention and early detection

· Development of local initiatives

Four training sessions were held between May and July 1999 attracting 78 participants from the hospital and community trusts.  Further training sessions for post registration nursing staff took place in 2000.

Web-site 

The Care in the Sun web site is under construction - www.careinthesun.org

The site will have two approaches:

a) Professional - with melanoma documents and links to DHSS

b) Children's - with games, competitions, story of Percy Piglet/Cool for Cats (Ulster Cancer Foundation resource).  The game will target Key Stage 1 children and will be fully interactive.

Story Book and Leaflet

‘The Misadventures of Percy Piglet’ books and leaflets were reprinted for distribution to nursery and primary schools in March 2000.  

Puppet Shows

The Care in the Sun Puppet Show with the storybook characters Percy Piglet and Dora Duck went ‘on the road’ in June 1999.  A total of 24 puppet shows were held in 17 locations.  This reached 4,500 children in primary classes 1 - 3.  Evaluation showed that the children understood the main Care in the Sun messages.

The puppet show was successful in winning an NHS award.  The award monies were used to fund the training of additional puppeteers and the puppet show was presented at Belfast International Airport to children and their parents heading on holidays.  The Care in the Sun roadshow formed part of Belfast City Councils summer scheme during July and August.

NiPPA

Articles have appeared in the NiPPA News and awareness raising training sessions are planned for NiPPA tutors.

D:
Western Health & Social Services Board Area

INTRODUCTION

The purpose of this report is to provide a record of activities carried out in the Western Health and Social Services Board for the “Care in the Sun” Campaign during and prior to the summer of 1999.  It outlines the background to the campaign and summarises the various initiatives, which took place and offers suggestions for future programmes.

CARE IN THE SUN


Skin Cancer is the most commonly diagnosed cancer in Northern Ireland with approximately 3000 incidents of the disease occurring every year and over 200 of these being Malignant Melanoma.  This puts Northern Ireland as having the 3rd highest rate of Skin Cancer, per head of population in the world.

As a response to the increase in the incidence of Skin Cancer,  the Regional Strategy for Health and Wellbeing recommends that by 1998 a strategy for the prevention, diagnosis and treatment of malignant melanoma should be developed for Northern Ireland.  The Regional Care in the Sun Group was convened to undertake this task. The draft Strategy for the Prevention, Diagnosis and Treatment of Malignant Melanoma was developed during 1996 and was distributed for consultation during 1997.

The Strategy was launched and released in 1998 .  The Regional Care in the Sun Group was dissolved upon completion of the Draft Strategy.  Health promotion staff were directed to either link into the UK Sun Know How campaign occurring annually in the first week of June or to organise local Care in the Sun activity to increase a heightened awareness of the dangers of over exposure to the sun.  This document outlines the activities in the Western Board Area in relation to Care in the Sun during 1999.

Publicity

Press

Press releases were sent out to all papers in the Western Board Area as well as Radio Foyle , in the week during July.  The articles were sent to papers prior to a spell of anticipated good weather during July.  An article was also printed in Health Matters.  Articles were also printed in Infusion.

Exhibitions

Posters and displays were designed and developed by the Health Promotion Department.  Posters and leaflets produced by a company called Sanofi were also widely distributed.

International Air Show

The Eglinton Air Show has traditionally been used to promote Care in the Sun.  This year, due to work being carried out at the airfield site the show was unable to take place.  It is envisaged that the air show will be used to promote the campaign from 2000 onwards.

Altnagelvin

The Care in the Sun exhibition was staged in the main Foyer for two weeks during the After Sun Awareness week.  Posters were distributed to wards and the A&E Department highlighting sun care.  A further exhibition was staged in Dermatology for three weeks.  This displayed types of Skin Cancers along with information.

Foyle Trust – Health Centres

Posters and leaflets were distributed to all health centres in the Foyle Trust area.  Display boards illustrated the three types of cancer.

Sperrin Lakeland

Two sets of display boards were sent to the Health Promotion Co-ordinator in the Erne Hospital to stage exhibitions in the hospital and health centres.  Posters and leaflets were also sent.

Schools

The Sun-Know-How packs are sent to primary schools throughout the Western Health & Social Services Board area.  These are provided by the Ulster Cancer Foundation.

Training

The Health Promotion Officer with a remit for cancer prevention ran a series of half day training sessions for health professionals in the Sperrin – Lakeland Trust and Foyle trust prior to the campaign. These were attended by School Nurses and Health Visitors and were well received by those attending.

Training sessions ran as follows:

Foyle:


29 March

16 attended




19 April 

13 attended

Sperrin Lakeland
28 May (Erne)
18 attended




3 June  (T&F)
17 attended

Suggestions for 2000 Care in the Sun Campaign

Adopt the recommendations of the DHSS Melanoma Strategy.  Continue to train health professionals on the requirements and recommendations of the melanoma strategy.

Liaise with Edel O’Doherty on Health Promoting Workplace to develop a Sun Care initiative for workplaces.

Liaise with the Health Promotion Co-ordinator for WELB to develop initiative and identify materials to be used in schools.

APPENDIX  5

Article in NI Public Service Alliance  (NIPSA)  Newsletter

APPENDIX 6

Press Release  and Radio Interview from Ulster Farmers’ Union

Appendix 7

Article published on website www.web-safety.com 

Appendix 8

Keep your top on Leaflet produced by the Health & Safety Executive

APPENDIX   9

Factsheet  distributed by NI Cancer Registry to all Implementation Group Members to facilitate press release production.

Re Skin Cancer

Malignant melanoma has risen remarkably in Northern Ireland over the past 25 years from an average of 48 cases per year in the mid 70s to 180 cases per year at present.

Over exposure to solar ultra-violet radiation is the main cause of most skin cancers, including melanoma.  Ultra-violet radiation is part of the sun's electromagnetic spectrum and is stronger nearer the equator, at higher altitude, in conditions of poor cloud cover, and when the sun is directly overhead.  There is continuing evidence that exposure to sunlight and sunburn in childhood is important in the development of both melanoma and non-melanoma skin cancer.  An increased risk of melanoma has been demonstrated in those people who report having used solariums or sun beds, including those which emit UVA only.

Cloud cover and atmospheric particles will reduce infra-red radiation (temperature) but does not reduce ultra-violet radiation effectively.  Surface reflection will increase UVR exposure.  It is possible to burn the skin on a cool cloudy day.  Some people call this 'wind-burn' but it is UVR damage to the skin.  People in Northern Ireland need to take care in the sun while at home and abroad.  Those with outdoor occupations, for example, farmers and fishermen and those with outdoor recreations such as golfing, gardening or sailing must protect their skin.  Animal studies indicate that if exposure to sunlight can be reduced by 50% it will take twice as long to develop a skin cancer tumour.

Skin cancer is the most common type of cancer diagnosed in Northern Ireland, as it is in many countries throughout the world, and is becoming more common.  The absolute number of skin cancers, including melanoma, is expected to increase here.  This is partly the effect of changing risk factor exposure (sun bathing) and partly due to the increasing number of older people in the population.  The potential for an increase due to a reduction in the ozone layer is also worrying.  Melanoma the most serious form of cancer tends to occur in younger people compared with other skin cancers, about half of the melanomas occur in those under 60, compared with a fifth of other skin cancers.

See table below for details of cases of malignant melanoma for males and females and other skin cancers and also deaths from 1993-96 with the average for that period included.

INCIDENCE OF SKIN CANCERS IN N. IRELAND

	Cases
	Sex
	1993
	1994
	1995
	1996
	Average

	
	
	
	
	
	
	

	M Melanoma
	M
	59
	65
	73
	72
	67

	
	F
	122
	115
	103
	110
	112

	Other Skin Cancers


	M
	1047
	1165
	1084
	1108
	1101

	
	F
	1166
	1140
	1113
	1152
	1143


Source:  N. Ireland Cancer Registry 

MORTALITY FROM SKIN CANCERS IN N. IRELAND

	Cases
	Sex
	1993
	1994
	1995
	1996
	Average

	M Melanoma
	M
	8
	14
	8
	12
	11

	
	F
	19
	22
	15
	17
	18

	Other Skin Cancers
	M
	3
	9
	3
	9
	6

	
	F
	8
	2
	4
	3
	4


Source:  N. Ireland Cancer Registry 

The most common occurrence of melanoma is on the head and neck and backs of men and the legs, arms and hands of women and follows the pattern of sun exposure.

There are a number of messages recommended to prevent skin cancer including malignant melanoma.  Basic to these is the promotion of the concept it is okay to be pale, these include

Increasing personal shade with clothing such as hats

Seeking the shade

Avoiding the sun between 11.00 am and 3.00 pm

Use of sunscreen, minimum factor 15

The Australians slogan “slip, slap, slop” encourages slip on a shirt, slap on a hat and slop on the sunscreen.

The value of clothing and seeking shade in protecting the skin from the sun cannot be over emphasised.  It should be noted that a hat brim size of 4cm will reduce ultra violet radiation exposure by 50%.  Use of a high factor sunscreen taking account of the total time spent in the sun and the need for reapplication provides a useful adjunct to prevent sun damage but is not a substitute for natural protection.

Evidence from animal studies show a significant reduction in non melanoma skin tumours occuring when sunscreens are used.  

In Northern Ireland the use of factor 15 minimum should be recommended in addition to other measures for care in the sun

NOTE:  Particular care should be taken to protect babies from the sun.  Sunscreens to be affective should be regularly reapplied and are not a license for increased time spent outdoors.

NOTE:  Artificial tanning equipment are an unnecessary source of additional UV radiation exposure.

Early Detection

Survival from skin cancer especially malignant melanoma is greatly improved if it is picked up early and treated appropriately.  Research indicates that early detection of thin melanomas is associated with an excellent survival rate.  Whereas thicker, later diagnosed lesions have a much higher chance of cancer spread and death.  Therefore the discovery and treatment of early diagnosed melanoma has the potential to reduce mortality.

A Checklist of Symptoms and Signs for Suspected Melanoma

	Major Signs


	Minor Signs

	· Change in Size

· Change in Shape

· Change in colour
	· Inflammation

· Crusting or bleeding

· Sensory change eg. Itching, pain

· Diameter over 7 mm

	Guide for Referral

A patient with a pigmented lesion with any one of the major signs should be considered for urgent referral.  The presence of any of the minor signs should be a further stimulus for urgent referral.













Dr A Gavin










1999

APPENDIX 10
Questions on Care in the Sun in the NI Omnibus Survey 2000

APPENDIX 11

Membership of the NI Malignant Melanoma Study Group

The Melanoma Study Group meet quarterly to consider the epidemiology, management and research of melanoma. 

Dr Maureen Walsh

Chairperson.  Pathologist

Dr Olivia Dolan

Dermatologist

Mr D Gordon


Plastic Surgeon

Dr A Gavin


Public Health

Dr C McMillan

Dermatologist

Dr A Bingham

Dermatologist

Dr M Cupples

General Practitioner

APPENDIX 12

Ulster Cancer Foundation's Activities aimed at Implementing the Strategy.

(With objectives addressed numbered in brackets)

1. Hosted, provided secretarial support for and recruited members to the implementation group.  (objective: ALL)

2. Applied to New Opportunities Fund for support of a Project Officer to implement the strategy.  (obj: ALL)

3. Membership of the following sub-committees of the Implementation groups:

(a) Resources

(b) Target Groups

(c) Short, medium and long term goals.  (obj: ALL)

4. Set up ad hoc partnerships with various members of the implementation group to address particular issues.  (obj: ALL)

5. Co-ordinated the Europe Against Cancer campaign "I love the sun and I protect my skin".  (obj: 1,2&5)

6. Disseminated Foundation resources to schools and other outlets.  Annual newsletter to schools encouraging pupils, teachers and parents to address the issue.  (obj: 1,2)

7. Distributed leaflets and information via Foundation outlets, Travel Agents and Airports.  (obj: 1,2)

8. Produced a phased series of press releases to highlight various aspects of the strategy.  Reacted to media calls for interviews/information on these issues.  (obj: 1,2,6,7)

9. Wrote articles for NIPSA News on the work of the group and alliances formed by the NIPSA representative.  This article was offered to members of the group as a basis for work within their own organisations.  (obj: 1,2)


10. Worked with "The Body Shop" to organise a poster competition in local primary schools.  (obj: 1)

11. Provided information to professionals and the public via our  Freephone Helpline and Information services.  (obj: 1,2)

12. Addressed the issue at Health Fairs in Community Centres, Universities, Schools and Youth Clubs.  (obj: 1,2)

13. Wrote an edition of the "Press Gang" section of the Irish News, which addresses young peoples' issues.  (obj: 1,2)

14. Wrote an article for "Parents News”.  (obj: 1,2)

15. Provided information on the Foundation's website www.ulstercancer.org.  Compiling other relevant sites with a view to creating links.  (obj: 1,2)

16. Organised an art/design competition for Further Education colleges to encourage design of fashionable clothing to take care in the sun. (obj: 1)

17. Disseminated DENI guidelines on shade to all schools.  Liaised with Sainsbury's and Conservation Volunteers to provide trees for playgrounds in Northwest schools.  (obj: 1,2,6,7)

18. Liaised with DENI to arrange an input on "Care in the Sun" at a future school inspectorate meeting.  (obj: 2,4,7)

19. Liaised with colleagues from Health Promotion to plan Care in the Sun activities and write funding applications at Trust, Board and Regional levels.  (obj: 2,4,5)

20. Liaised with Universities and Education and Library Boards to provide training to undergraduate and serving teachers.  (obj: 2)

21. Liaised with Northern Ireland Centre for Postgraduate Pharmaceutical Education and Training (QUB) to train pharmacists on their Health Promotion role (included an appeal for cheaper sunscreens)  (obj: 2,6)

22. Lobbied local politicians for cheaper sunscreens via the Foundation's "All Party Cancer Group".  Distributed the Strategy to all MLA's.  (obj:2,5)

23. Commissioned a graphic artist to produce draft "Care in the Sun" logos, which may be used in future Northern Ireland campaigns and resources.  (obj: 2,5)

24. Sat on the 4 Health and Social Services Boards Cancer Commissioning Group, which plan the implementation of the Regional Cancer Plan.  
(obj: 3)

25. Ulster Cancer Foundation Nurses in the Cancer Centre and Units, provided information, counselling and psychological support to patients and their families.  (obj: 3)

26. Lobbied for increased investment in Cancer Services, with the goal of improved treatment.  Continued to support research into improved treatments.  (obj: 3)

27. Remained a member of the "UK Skin Cancer Working Group", reporting on Northern Ireland activities.  Write an article on the Strategy's implementation for "Skin Cancer Co-ordinators Newsletter", which is circulated throughout the UK.  (obj: 4,5,6,7)

28. Continued to work with the "Regional Care in the Sun" group and supported their NOF application "A sun awareness programme for children".  (obj: 4,5)

29. Lobbied all local councils to remove sunbeds from their properties.  Purchased copies of "Sunbeds" information booklet and distributed these.  Engaged in extensive media work on this issue.  Briefed local councillors prior to debates.  (obj: 6,7)

30. During this period, the Foundation continued to part-fund the Northern Ireland Cancer Registry in its work of compiling, analysing and publishing the incidence and mortality data.  (obj: 8)

31. Liaised with Information and Research Policy Branch (DHSS) to arrange for questions to be included in the Northern Ireland Health and Social Well-being Survey.  (obj: 8)

32. Part-Funded the Wolsen Report on the patterns of Melanomas diagnosed in the 1980's and 1990's.  (obj: 8)


APPENDIX 13

Nippa activities

· Melanoma Prevention was placed as a discussion item on the agenda at the Child Care Northern Ireland (CCNI) Early Years Sub Group.  Members were invited to participate in a Melanoma Prevention :  Early Years Strategy Day

· Facilitated Melanoma Prevention:  An Early Years Strategy Day was held on 4 February 1999 in conjunction with EH&SSB. 

· Development of an Action Plan

· Implementation of the Action Plan :-

· EH&SSB provided promotional Care in the Sun materials for NIPPA AGM and Conference in June 1999

· A NIPPA tutor attended a 1 day trainers course organised by EH&SSB

· An exploratory meeting was held in August 1999 between EH&SSB Promotional Unit and a small commercial firm interested in developing materials to raise awareness of the importance of Care in the Sun with young children.

· NIPPA and NICMA raised awareness with their early Years

tutors of the importance of including Care in the Sun on appropriate Early Years training courses

Further activities could be achieved with the funding of a dedicated worker.

APPENDIX 14

Summary of activities from District Councils

The Strategy suggested that Environmental Health staff of District Councils should work for the eventual elimination of artificial tanning equipment.  It also drew attention to their monitoring role concerning the commercial use of such equipment in the service sector.  It became clear however, in the course of debate within the group, that District Councils could have a much wider and more significant impact in skin cancer prevention, not least in their role as significant employers in Northern Ireland.

A survey in August 1999 showed that 18 of the 26 District Councils had sunbeds in their leisure premises foe use by the public.  Nine District Councils have at some time debated whether such equipment should be provided, with removal of existing facilities under active consideration by some Councils.  The inspection of commercial artificial tanning premises to ensure that staff were appropriately trained and that safe systems of work are in place, is currently being undertaken by more than a third of District Councils.

As important providers of a range of outdoor facilities, District Council also have the opportunity to consider how measures to prevent or minimise harmful exposure to the sun’s rays can be designed into new developments. It is encouraging to report that approximately 25% of District Councils report that the issue of the provision of shade has been taken into account in the design and development of recent facilities.

District Councils employ substantial numbers of outdoor workers and about half have taken specific measures to address skin cancer risks.  Many have explicit policies relevant to skin cancer prevention for outdoor workers and most provide information and instruction, as well as protective clothing and in some cases sunscreens.

Many Councils have, in recent years, developed successful summer schemes for school children.  Many of the Councils where this applies have recognised  the special risks involved and take steps to ensure that staff in charge are aware of the need to protect against over exposure.  This has also provided opportunities to raise awareness of the risks among this important group.

A number of District Councils have taken an active leadership role in relation to Local Agenda 21 issues and have adopted environment strategies to review and minimise any adverse impact on the environment resulting from their own operations and activities.  In line with this, almost all now provide facilities for the safe removal and disposal of refrigerants from domestic and commercial refrigeration equipment.  A few councils have also recognised the need to control the use of ozone depleting chemicals in their own day-to-day operation.

District Councils are increasingly asserting their civic leadership roles and recognising the very positive impact they can have in encouraging and facilitating safe and healthy lifestyles.  Progress in the last two years on matters in support of The Strategy give grounds for optimism that further and accelerating progress will be made in the short term.

Appendix 15 

Community Pharmacists

During the two years of the strategy implementation group pharmacists 

have been involved in a number of initiatives consistent with the main 

objectives of the Strategy.

Training: During this time a number of community pharmacists have 

undertaken a programme of training and have been accredited by the 

Health Promotion Agency for N Ireland.  This group are known as the 

Health Promoting Pharmacies Network and have been involved with a 

number of health promotion initiatives one of which has been a major 

initiative involving window displays and targeting specific patient 

groups with a care in the sun message.   

Promotional initiatives: All pharmacies in N Ireland took part in a Care 

in the Sun initiative in April 1998, 1999 and 2000.   This leaflet and 

poster campaign was designed to raise awareness on the topic.
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